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The Secretary 

Whilst wandering around 
my local supermarket the 
other week (I am head    
trolley pusher while the 
lovely Mrs B makes the    
decisions on product       

purchases) , I came across the sign below:- 

Now you don’t have to 
have a degree in     
marketing to realise 
that if the                  
supermarkets            
advertise tomatoes for 
sale at this price, then 
the grower is going to 
be pretty lucky to get 
anywhere near half 
that price as payment. I actually took the picture 
above and then posted it on to facebook to see 
the response (social media gives you quick         
results!) Interestingly enough, those in the grower 
community were quick to share my view, where 
as those outside horticulture just saw it as a good 
purchase, but there was an underlying theme in 
the comments that these must be cheap imports. 
So the perception amongst my survey participants 

seemed to suggest that if the price is cheap then it 
can’t be Australian produce. The reality was that 
the tomatoes on sale were from a large local grow-
er in the Gippsland area, and even worse, the grow-
ers smiling face (obviously a picture taken when 
prices were at a high)  is on the pre packaged toma-
to range that is also sold. The sad part in all this sa-
ga is that growers cannot afford to take price hits 
like this and survive - and it doesn’t matter if you 
have 1500sq metres or 15 hectares of           produc-
tion, prices like this are no good for anyone. Many 
growers that I know are getting good prices at 
Farmers markets on the weekend, but whilst       
returns may be good, the extra investment in time 
and labour just to sell you product is vastly           
increased. The supermarket is an interesting place 
in terms of pricing, you don’t see every day        
products and packaged foods going up and down in 
price every week. A box of weetbix or a bottle of 
washing up liquid all remain fairly static each week, 
but perishable items such as vegetables jump up 
and down nearly as much as petrol prices. Buyers 
for the large supermarkets are always keen to set 
prices with growers, but as an industry perhaps we 
need to have an agreed minimum price based on 
actual production to ensure stability in the industry. 
A point to consider - or am I just optimistic! Tony B 
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The President 

Welcome to our April newsletter, which is packed full of                 
information. You will see that we have a number of articles    
highlighting developments in the leafy green sector of our       
industry—which goes to show that it isn’t all about tomatoes! 
And with the terrible wholesale tomato prices we have been  
experiencing lately, there may well be a case for growers to     
diversify in to other markets—food for thought. But as you will 
have seen by the front cover, the Hydroponic Farmers Federation 
Conference is coming up fast and we are very excited about this 
event. This year’s Conference promises to be the best ever           

conference that the HFF has organized. The theme of the conference is ‘The Next Step’ and the content 
is designed to help you, the grower, take the next step in developing your business. Whether you are 
just entering  the industry, or you are running a well developed high technology farm, this conference 
will have something for you. For the first time ever we have a naming right’s sponsor, and Powerplants 
Australia have chosen to come on board in this role. The team at Powerplants are working with the 
committee, and together we are putting a huge amount of work in to the organization of this event, as 
well as working tirelessly to widen the scope and appeal of the conference. The conference format has 
been changed to improve the general grower experience. This will see us running a packed speaker  
program on the first day, with farm visits on the second day, and a final day of speakers on the third day. 
Rijk Zwaan are also presenting a produce display in the main foyer area of the venue.  Our list of     
speakers is comprehensive and has both nationally and internationally recognized speakers in the     
program. The speaker list has been carefully developed with the need to compliment the theme of the 
conference. Probably the biggest change we have made to this year’s event is that registration for the 
conference is free for paid up HFF members. This decision was made with the desire to really give 
something back to the grower members. When you do the sums, an investment in a membership for 
HFF will give you around a 500% return on your money if you attend the conference, so it’s not to late 
to sign up and reap the rewards! The conference is not all about speakers, and we will be having a large 
trade show at the conference as well. Already 60% of the trade booths are sold, with negotiations being 
furthered with other trade members. Another bonus of this year is that the trade exhibitors are entitled 
to invite their grower customers to the conference, which will only add to the numbers of delegates  
attending. Finally, the venue. This year we will be at the Mantra Lorne, and it is HUGE! As well as        
offering the usual space for a conference, the mantra will allow us to have a huge display of hydroponic 
produce in the foyer to further showcase our industry. This year we will be having a speaker at the 
breakfast on the Friday—something we haven’t done before, and this should be another positive step in 
making the conference more appealing.  The early bird date has been moved back, so all that is missing 
from the attractions listed above is YOU! Make sure you have the dates of the conference in your diary, 
and we look forward to welcoming you to this great event. Our next event is the up and coming Annual 
General Meeting, and Ian and Wendy Mortlock have been kind enough to offer the use of their        Car-
isbrook Farm for the grower visit. I also have to say a big ‘Thank You’ to Royal Brinkman who are spon-
soring the meals, and allowing us to run the day as a free event. Finally I would like to thank the com-
mittee for a very productive year. The AGM also opens up opportunities for existing committee mem-
bers to be re-elected, or have new members join the team. We are very keen to get new            com-
mittee members on board, and we need some new faces to step up and  ultimately take the reigns. I 
would encourage you all to consider becoming involved in HFF at this level and fill in the proxy form to 
nominate!. Lastly, thanks to Tony B for writing the  newsletter —a great effort. See you all at the AGM!               

                                                                                       Regards, John 



 

 

Hi everyone. If you are reading this newsletter then it’s a fairly sure bet that you are a 
current HFF member. And as a current member you are fully across the benefits of 
being part of the organisation. But we need new members to ensure the ongoing    
viability of the organisation and to bring new blood to the membership. And now is a 
perfect time to introduce new members as their registration fee will also entitle them 
to free registration at the forthcoming conference. So the basic sums are that for a 
membership, any new member will get around a 500% return on their investment - 
some really bright news in these times of gloomy tomato prices! We currently have 
only 22 members—if we were a footy team we would be very concerned! But we also 
need to be concerned. The way forward is by expanding our membership, so I would 

invite you all to look at bringing a guest to our next grower meeting to introduce them to our great            
organisation. The meeting will be at my place - so it will be a ‘warts and all’ tour and I am happy to show you 
what we do well and what we could do better. This is how we have all learnt in the past. I look forward to 
seeing you all (and your guests) at the Grower Meeting .      Ian 
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Membership report 

Mortlock Hydroponics 
This year’s AGM is being kindly host-
ed by Ian and Wendy Mortlock and 
will include a tour of their       recent-
ly expanded facility at        Caris-
brook. The Mortlock family has been 
growing Tomatoes in the local area 
since 1999, with the first of their 
farms being established at          
Maryborough. The Carrisbrook site 
was first established in 2012, and the 
expansion program has seen the Car-
isbrook  facility double in size to 
30,000 square metres, as well as   
increasing the existing packing and 
storage    areas.  The facility has a 
wide range of technology and     
growing aids such as mist cooling, 
screen shading, and the ever          
present climate control computer.   

The site is able to access bore water, and a reverse osmosis machine is on site to treat the water that is 
drawn from the bore to reduce any salinity issues. The HFF meeting will give you a great opportunity to see 
how Ian and his two son’s are managing this impressive facility. 

 

 

 

 

Picture courtesy of Hortidaily 



 

 

PAGE 5 Volume 1, Issue 48 HYDROPONIC FARMERS FEDERATION NEWSLETTER  

Hydroponic Farmers Federation  
Grower Meeting and AGM 

Wednesday 27th April 2016 
Mortlock Hydroponics 

65 Landrigan Road, Carisbrook, VIC 3464 

 

This year’s AGM will be hosted by Mortlock Hydroponics, courtesy of Ian and Wendy Mortlock. Ian and 
Wendy have developed a new facility in which they primarily grow cherry tomatoes. 

Join us (HFF) in an opportunity to see and talk with other Growers/Wholesales/Trade at this modern and 
exciting facility. 

KINDLY SPONSORED BY ROYAL BRINKMAN AUSTRALIA 

 
10:00 AM Registration—Tea and Coffee 
10:20 AM Welcome by the HFF President  John Elford 
10:30 AM Farm Tour 
11:45 AM Travel to Carisbrook Hotel 
12:00 PM HFF AGM 
01:00 PM Lunch sponsored by Royal Brinkman Australia 
01:45 PM Speaker - Patricia Murdock - VFF Executive Manager - Workplace relations and human  
  services - update on the 4 yearly review of the modern horticulture award, which is  
  currently before Fair Work Commission, and also what the ACTU/Unions are applying for 
  and what the employers are seeking 
02:10 PM  PCA update from President—Robert Hayes 
02:30 PM Graeme Smith report 
03:00 PM HFF Wrap up 
03:30 PM Meeting closed 
 

Please note, Program may change on the Day. 
  
    

HFF Grower Meeting and AGM 

FOR CATERING PURPOSES PLEASE RSVP BY FRIDAY 15TH APRIL  
    
PLEASE EMAIL RSVP TO John Elford — johnelford@bigpond.com 
with the following details:-  
 
NAME/S………………………………………….........……………..…....…………..  

NAME OF BUSINESS/COMPANY…………………………...…..……………...  

PHONE NUMBER/email address……………………………….………………. 
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Subject to change 
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The South Gippsland herb company is planning to build two  
hectares of state-of-the-art greenhouses on a 110ha property at 
Leongatha North. Freshzest, which has 7000sq m of glasshouses 
at nearby Pound Creek, and also operates a 1ha greenhouse at 
Lismore, NSW, hopes the Leongatha North greenhouse will be 
operational within two years. General manager Greg Dell said 
the project, which will cost $4.5m/ha, will go before a South 
Gippsland Shire council meeting in the coming weeks and if    

approved the project will create 30 permanent jobs.“The latest technology will be used — fully         au-
tomated, climate controlled, with moving gully systems so the crop goes to the harvesting team, rather 
than the harvesting team going to the crop,” Mr Dell said. “The technology is manufactured in South 
Australia but originally from Holland and is common for lettuce but we’ve also found it works well for 
herbs.” The greenhouse will be based on Freshzest’s 110ha farm, bought in 2014, which already has field 
crops of kefir, bay and curry trees. 

Last year, Freshzest produced 6.5 million units (punnets, bunches, pots and micro herbs), in 30 varieties, 
with about 80 per cent sold to Woolworths and the remainder to IGA, Ritchies and food services. 

Story Courtesy of SARAH HUDSON - The Weekly Times  

     

Freshzest set to expand 

HFF 2016 Conference Program 

Subject to change 
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Last month saw the opening of one of the largest automated plant factories with artificial light in Eu-
rope. In Waregem, a city in the south of Belgium with Urban Crops opening an impressive facility.  
Urban Crops is the brainchild of the young Belgian student Maarten Vandecruys. Backed by the capital of 
the Belgian entrepreneur Frederic Bulcean, he saw his dream come true; creating an efficient and         
sustainable commercial farming model that enables the growth of food crops in any place in the world, 
in any climate and in any setting.  

Vertical farming  has become a well established industry on its own, especially in the U.S where you can 
find many facilities growing food crops like leafy greens and culinary herbs  in a multi-layer setting.     In-
spired by this, and the many robotized plant factories with artificial lighting (PFAL), which have been pre-
sent in Asia for a number of years already, Urban Crops developed their own version of the concept. 
With the opening of their demonstration factory in Waregem, the group now has a place where           
investors can see what is possible with their technology. They hope to export the systems all over the 
world. During the opening, the demonstration site of Urban Crops was open for the public. Visitors were 



 

 

Europes largest ‘plant factory’ 

PAGE 9 HYDROPONIC FARMERS FEDERATION NEWSLETTER  Volume 1, Issue 48 

able to see the huge automated plant factory that is built as a climate chamber with a completely closed        
controllable environment; only a robot has access to the crates in which small seedlings are raised to 
fully grown crops. 

Inside the climate chamber a large installation with 8 cultivation layers is installed. What makes is differ-
ent from other PFALs is that Urban Crops uses its own type of crates instead of ebb and flow benches or 
(NFT)-gutters. Each layer has place for 4 rows with crates, and each row has a length of 18 meters with 
its own supply of irrigation and CO2. In this current setting, the demonstration PFAL has a capacity to 
house 448 crates. With 10 crops per crate, this results in 442 crops to harvest each day.  

All water in the system is UV treated to give protection against pathogen infection, and the climate is not 
surprisingly computer controlled to give the optimum growth environment for the plants in terms of 
light, co2 and nutrient levels. So the question probably is ‘How long before we see this level of           
technology in Australia?’ - given the speed that technology developments are taken up by industry - the 
answer is probably sooner than we think.           Story and pictures courtesy of Hortidaily 
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Brinkman Australia increase sales team. 

Following the establishment of Brinkman Australia in July 2015, Brinkman 
are pleased to announce that David Francis has joined Brinkman Australia. 
David has owned and managed Duralite Horticultural Supplies for over 22 
years and he has extensive knowledge of fertiliser and growing media. As of 
the 1st February Brinkman Australia took over the activities of Duralite and 
now also is selling fertilizers (including brands like Yara, Haifa and Royal 

Brinkman) and growing media (Exfoliators, Grodan, MeeGaa Substrates and TM Canadian peatmoss). 
David will continue his advice and sales activities to the Brinkman Australia and (previous) Duralite       
customers. 

Technical products, service, maintenance and installations;                  

Last year November Dean Kakouros joined Brinkman Australia to look after the technical products.  
Some of the mechanisation products Royal Brinkman is suppling are logistic systems (Berg Hortimotive), 
spray systems (Empas), roof washers (Van der Waay), disinfection-hygiene stations (Boons-Fis), etc. 

Royal Brinkman is a Full Service Provider of Priva. Royal Brinkman Australia offers solutions for irrigation, 
electrical and climate control systems (offering, installing and servicing). The Royal Brinkman Australia 
team is ready to serve you. 

For fertiliser, growing media and other sundries:                               For any subject: 

David Francis;         Job Roskam 

Mobile: 0477-675666       Mobile: 0418-356937 
E-mail:  david@royalbrinkman.com.au    E-mail:  job@royalbrinkman.com.au 
 

For technical products and services, mechanical products and technical installations: 

Dean Kakouros;  
Mobile: 0447-734654 
E-mail:  dean@royalbrinkman.com.au 

mailto:david@royalbrinkman.com.au
mailto:job@royalbrinkman.com.au
mailto:dean@royalbrinkman.com.au
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As technology moves forward in large bounds as opposed to a slow crawl, the opportunities to have a lot 
of repetitive work in our industry replaced with mechanised robots becomes an increasingly viable    
possibility. A few years ago, if you would have suggested that we would be start to become more reliant 
on robotics, you would have probably been declared insane, but now we are seeing other industries   
investing heavily in mechanisation and specialised robotics, and as an industry, we are certainly heading 
down the same track. Robotic welding is now a standard in the manufacturing industry, and the systems 
are so advanced that they can give more accurate and reliable results than a highly skilled worker.      
Already we have mechanised packing lines that have the capacity to load and stack crates of vegetables, 
as well as units than can weigh and sort produce. So, to learn that a machine that almost every tomato 
grower has been dreaming of is about to become available; by the end of this year is promising news.  

The first deleafing robots will enter a few Dutch greenhouses, and in 2017 it should come commercially 
available. The introduction of this new robot is the result of 15 years research and development by Priva 
and collaborating greenhouse growers. The development of the Tomation robot took so long due to the 
irregular positioning and monotone colors of the tomato leaves.   

"When we started with the project 15 years ago, there was not that many so-called vision technology 
available yet", explained Ronald Zeelen from Priva. "This technology was a crucial factor in the              
development of the machine. It allows the robot to make a very fast analysis of the crops and the         
position of the leafs he has to pick. And that speed of the robot was a crucial factor; it had to work fast 
and efficient in order to make it economically viable to use a robot." At this moment, the robot is not as 
fast as an experienced crop worker, but this is being compensated by the fact that it can work 24/7.”      

Another important step in the development of the deleafing robot was a proper cutting movement of 
the knife.  "Just like with manual labor, each leaf had to be cut very exactly onto the stem, in order to 
prevent infections and botrytis." This accuracy of the robot has resulted in a machine that can take away 
90% of the leafs in a path; still a human is needed to perform a final check.  The machine is completely 
developed with the help of commercial greenhouse growers; Priva listened to them and took their    
feedback very seriously. By doing so they have created a first working version that will be used in two or 
three Dutch nurseries this November The machine is scheduled to become commercially available on 
the domestic and international market in 2017. So for the Tomato industry, the possibility of having a 
worker who will work 24/7, doesn’t take a ‘sickie’ and works only for the price of an electrical recharge is 
looming closer. Perhaps the bigger challenge will be convincing the growers to let this machine loose in 
their crops unsupervised?                                                        Pictures and part content—thanks to Hortidaily 
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The only beachfront property in Lorne,   
Mantra Lorne is situated in one of Australia's 
most sought after destinations, the Great 
Ocean Road. Built around the oldest       
guesthouse in Victoria, Mantra Lorne is now 
a part of the rich history of Lorne and the 
surrounding region. With the beachfront  
location and the 12 acres of beautifully  land-
scaped gardens that surround the       resort, 
Mantra Lorne will provide the ideal    setting 
for this years Hydroponic Farmer’s Federa-
tion at the  largest residential        conference 
destination in Victoria. The     facility offers 

separate trade and conference areas with ample space, as well as extensive onsite parking. Dining and 
accommodation areas are a mere short walk apart. The Mantra has numerous guest facilities, as well as 
being in an area full of off-site adventures, Mantra Lorne accommodation caters to the needs of every-
one. If you decide to stay on after the conference, the Mantra provides the perfect destination for fami-
lies, friends, and couples. While you are staying at the Mantra, you can also relax by the indoor pool, have 
a hit of tennis or explore the Great Ocean Road for which Lorne is famed for. 
Offering resort, hotel, one and two bedroom apartments, an onsite restaurant and endota Day Spa you're 
sure to be pleased, wether you just attend the conference or extend your stay! 

http://www.mantra.com.au/victoria/great-ocean-road/lorne/accommodation/resorts/mantra-lorne/
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This year the HFF conference is proudly sponsored by Powerplants 
Australia. The company has a long history with the HFF, and Director 
Carl Van Loon is a past President of the organisation. “When we were 
approached to sponsor the conference we saw some strong              
opportunities to promote our company as well as having a direct        
input in to organising a great industry based event’ said Powerplant’s 
Carl van Loon. “Finding a time and location that suits everyone is    
always a challenge, but these events bring benefit in both                
networking, sales and industry promotion. The venue at Lorne has 
some fantastic facilities as well as being a first class location for this 
year’s conference’ said Carl. “Sponsoring the HFF conference has also 
given us the chance to broaden the target audience for the event’ explained Powerplants co-director, 
Simon Gomme. “The industry has expanded from being just about greenhouse growers involved in      
Tomatoes, Cucumbers and leafy greens. We are now seeing the berry industry adopting hydroponic 
growing as a base methodology, and this industry is expanding in leaps and bounds Australia wide. Prior 
to the conference, Powerplants are hosting a delegation of Tasmanian berry growers for industry visits 
and training, and they will then go on to join the main conference. So instantly we have 15 delegates   
attending the conference who wouldn’t have normally been there” said Simon. “The ability for the trade 
to invite specific delegates to the conference is a bonus for both the trade and the HFF. Having more del-
egates gives a better audience at the event, and these delegates also instantly become HFF members for 
a year. The likelihood of them renewing their membership is very high. And from a trade perspective, 
more delegates gives us an increased chance to promote our products and services” explained Simon. 
Currently, Simon is also a board member of the Nursery Industry Association of Victoria, and through this 
position he is also encouraging delegates from that sector to attend the conference, as well as associated 
trade organisations with the sector The team at Powerplants are working closely with the HFF committee 
and ASN Events, and this partnership is looking to give the result of the best HFF conference ever.   The 
organising committee are setting some ambitious targets to get more delegates to the conference that 
ever before, and are well on track to achieving this goal, and ultimately, a great event for everyone..  

The 2016 Hydroponic Farmers  

Federation Conference 

Primary Sponsors - Powerplants Australia 

Simon Gomme and Carl van Loon 
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Sixth generation vegetable grower Butler    
Market Gardens has received A$500,000        
interest-free loan from retail giant Coles as part 
of its Nurture Fund. New automatic washing 
and drying technology to minimise waste and 
speed up paddock to plate time, as well as 
chemical-free post-harvest sanitisation unit will 
be purchased with the loan. “The funding will 
allow us to introduce post-harvest technology 
in Australia which will      improve efficiency and 
increase throughput and ultimately provide a 
better product for consumers,” Rick Butler, 
managing director of Butler Market Gardens 
said. The salad and herb producer is also     
looking to develop its protected cropping     

produced as well. “We currently grow less than 5 per cent of our produce in protected cropping. We will 
grow from 0.8ha to 3.7ha progressively over the next 12 months with 2.5ha ready for winter 2016      
production,” Butler   explained. “We expect to increase our Herb production within protected cropping 
to more than 50 per cent. This will substitute the need to purchase raw product grown in northern     
Australia, delivering      locally grown and fresher herbs to Victoria, South Australia and New South Wales 
all year round.” Coles managing director John Durkan said that Butler Market Garden’s moves to supply 
domestic consumers with high quality locally grown vegetable year-round was part of what impressed 
retailer. 

Queensland-based strawberry grower Berry Yummy also received A$500,000 from the Coles Nurture 
Fund to invest in a facility for heated sealing of strawberry punnets, while three families across the   
country were also among some of the first recipients of grants. Tasmania’s Clark family from frozen  
raspberry producer the Westerway Raspberry Farm, Western Australia’s Wiese family from quinoa 
grower Yarranabee and Queensland’s Moon family from garlic grower Moonrocks were also awarded 
funds. Moonrocks director Andrew Moon said that the company diversified into garlic growing several 
years ago, with the aim to supply Coles stores nationally by 2016. "There's a gap in garlic where they 
have to import product from all over the world, and the aim is to    reduce that to zero," Moon said. 
"[Consumers] want a safer product that actually also helps businesses and farmers across the board in 
Australia, and by us supplying garlic it has a big flow-on effect.”The Nurture Fund was launched in April 
to provide A$50m to small businesses in the food 
and grocery sector with grants and interest-free 
loans over the next five years, with the next round of 
funding to open on 25 September. On Wednesday 
the 2nd of March, Clyde and Devon Meadows based 
growers Australian Fresh Leaf unveiled their new 
growing area. The project has seen the company be-
ing able to access a $430,000 interest free loan from 
Coles Supermarkets Nurture Fund to build the pro-
ject, and this is part of the    companies current busi-
ness capital projects development of $1.5million 
across the next 12 months.                                       Sto-
ry courtesy of Gabrielle Easter—Produce Plus 
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The Coles Nurture Fund (CNF) facilitates interest free loans up to $500,000 to help small Australian food 
and grocery producers, farmers and manufacturers to innovate and grow their business. The CNF was 
launched by Coles Supermarkets Australia Pty Ltd (Coles) to support small to medium Australian         
businesses that want to improve existing services or products and create new systems or processes. 
Through the Coles Nurture Fund (CNF), existing small-to-medium businesses may apply for funding to 
enable them to take the next step in creating value for business and customers. The Coles Nurture Fund 
(CNF) is one way Coles can offer support and encouragement to small Australian businesses looking for 
assistance to take the next step in creating more productive and innovative ways of working. 

Innovation is one of the primary drivers of competitiveness. Whether improving or developing new    
technologies for delivery systems, state-of-the-art refrigeration and lighting to generate better              
environmental outcomes, improved product quality in the farm sector or greater scale production in 
processed foods, the Coles Nurture Fund seeks to support small to medium Australian businesses that 
want to improve existing services or products and create new systems or processes. Smart, energetic 
and agile small businesses can be a launch-pad for great product innovation. Modest financial support 
can be the difference in getting great ideas up and running. Coles is proud to continue supporting small 
to medium Australian producers, farmers and manufacturers through funding allocations under the 
Coles Nurture Fund. 

Coles will allocate $10 million a year to fund the Coles Nurture Fund (CNF) for the next five years,       
comprising $5 million per annum allocated for grants and another $5 million per annum allocated for 
interest-free loans. The maximum single grant of funds or loan under the Coles Nurture Fund (CNF) is 
$500,000. 

To be eligible for funding from the Coles Nurture Fund (CNF), applicants must: 

1. have a turnover that is less than $25,000,000 per annum; 
2. employ no more than 50 full time employees (excluding casual seasonal labour); 
3. have a registered Australian Business Number; 
4. be an incorporated Australian entity registered for GST; 
5. have been trading for more than two years; 
6. provide financial statements for a minimum of the previous two financial years; 
7. provide a funding declaration from an external accountant on the accountant’s company letterhead 

confirming ability to fund applicant’s share of project costs and solvency. 
To be eligible to apply for the Coles Nurture Fund (CNF) all of the above criteria must be met. 

Applicants that have already secured co-investments for their project from other entities will be          
considered. However, funds cannot be allocated for general operational expenses including rent,        
utilities, marketing or remuneration for existing staff. Nor can funds be used as security to obtain, or 
comply with, any form of loan, credit, payment or other interest or for the preparation of, or in the 
course of, any litigation. A third round of the Coles Nurture Fund will be advertised in the second half of 
2016. Further details can be found at 
https://www.supplierportal.coles.com.au/csp/wps/portal/web/ColesNurtureFund 

 

https://www.coles.com.au/corporate-responsibility/our-suppliers/working-together/coles-nurture-fund-guidelines
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